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Articles

Rewards for Creating and Use of Scientific Works

Assoc. Prof. Violeta Tsakova, Ph.D.

Every scien﬒ st is rewarded for the scien﬒ fi c prod-

ucts created by him and/or for their use. But 

not every scien﬒ st is familiar with the grounds, 

nature and forma﬒ on mechanism of every single 

reward. And the grounds, as well as the scien-

﬒ sts’ possibili﬒ es to infl uence over the amount 

of rewards are diff erent.

The ar﬒ cle is prepared for benefi t to colleagues, 

seeking answers to ques﬒ ons related with re-

wards for their scien﬒ fi c products. It is developed 

on the basis of principle formula﬒ on in Copyright 

and Related Rights Law and the exis﬒ ng prac-

﬒ ce in the country. In the ar﬒ cle are presented 

the basic formula﬒ on reward models for crea﬒ ng 

and/or the use of scien﬒ fi c products and the 

condi﬒ ons under which they can be applied.

Key words: intellectual proper﬑ , scien﬒ fi c 

works, reward, labor remunera﬒ on, compensa-

﬒ on remunera﬒ on

JEL: J32, M59, O34

Segmentation of Consumers According to Their 

Attachment to the Brand and Their Propensity 

to Switch to Competing Brands

(Conceptual and Methodological Framework)

Assoc. Prof. Simeon Jelev, Ph.D.

In the ar﬒ cle, a concep﬒ on of brand segmenta﬒ on 

measuring based on the brand loyal﬑ , is presented. 

A future model is being given just a bold outline. 

That model should include indicators such as level 

of sa﬒ sfac﬒ on with the present brand, availabili﬑  

of be﬐ er brands alterna﬒ ves, level of the switching 

costs, involvement with the product category and 

a﬐ itude towards future purchases. By means of 

that model, the consumers of a specifi c brand can 

be classifi ed in accordance with their inclina﬒ on to-

wards being loyal to that brand or their inclina﬒ on 

towards switching to other compe﬒ ﬒ ve brands. 

The compe﬒ ﬒ ve brands consumers could also be 

classifi ed according to the same criteria. 

Key words: brand, brand segmenta﬒ on, brand 

loyal﬑ , switching a﬐ itudes, marke﬒ ng research.

JEL: М31.

Concept of Corporate Governance in Crisis

Assoc. Prof. Donka Andreeva, Ph.D.

The ar﬒ cle suggests an idea of managing the com-

panies in crisis. It emphasizes upon two major ele-

ments of the concept: fi rstly, a diagnosis of the 

state of the company on the basis of fi nancial 

statements, and secondly, what ac﬒ ons could the 

management team undertake, no ma﬐ er whether 

it is the present one, or a new one. The ar﬒ cle 

suggests ways in which the company could protect 

itself from its compe﬒ tors and how it could infl u-

ence the fi ve compe﬒ ﬒ ve forces, so as not to lose 

its balance and to avoid a possible crisis. The aim of 

the present ar﬒ cle is to show how, on the basis of 

an analysis of the balance sheet and of the profi t 

and loss account of the company, the symptoms of 

a possible crisis could be iden﬒ fi ed and what meas-

ures could be proposed to overcome the deeper 

causes hidden behind these symptoms. Our idea 

is that the crisis in the company has longer-las﬒ ng 

characteris﬒ cs and it has a deeper eff ect on the 

performance of the company. A crisis situa﬒ on is 

the one that does not result in deep, irreversible 

changes in the company. When it does, it resem-

bles a crisis in the company.

Table of Contents



156 Икономически алтернативи, брой 2, 2010

Table of Contents

Key words: crisis, crisis situa﬒ on, balance equi-

librium, crisis management 

JEL: D74, D92, J33.

Challenges for the Contemporary Marketing: 

Conclusions and Suggestions for the Bulgarian 

Companies in the Conditions of Global Competition

Assoc. Prof. Lina Anastassova, Ph.D.

The main aims of the proposed paper are two:

Based on a review of research and publica﬒ ons 

on the subject to iden﬒ fy the changes and chal-

lenges of contemporary marke﬒ ng in a situa-

﬒ on of global compe﬒ ﬒ on and to classify the 

main characteris﬒ cs of 2 groups of companies: 

companies where marke﬒ ng has a great infl u-

ence on the company management and com-

panies where marke﬒ ng does not have such 

infl uence.

The second aim of the paper is to draw the 

main challenges and sugges﬒ ons for the Bulgar-

ian companies in the condi﬒ ons of raising global 

compe﬒ ﬒ on and current economic crisis.

Key words: marke﬒ ng eff ec﬒ veness, branding, 

product innova﬒ ons, disintegra﬒ on of marke﬒ ng.

JEL: М 310.

Foreign Direct Investment in Bulgaria in the 

Period 1992-2008: Conclusions and New Challenges

Chief Assist. Prof. Dobrin Ganchev, Ph.D.

Foreign direct investment plays a vital role in the 

economic development of each country. Bulgaria 

made considerable eff orts for a﬐ rac﬒ ng foreign 

capital fl ows to diff erent sectors of its na﬒ onal 

economy in the period of transi﬒ on to market 

economy. It must be taken into account that for-

eign investments managed to change to a cer-

tain extent both the image and the product and 

technological structure of the diff erent branches. 

The aim of the present paper is to analyze foreign 

capital fl ows in Bulgarian industry, to outline the 

results achieved and to show possible ways of solv-

ing some of the problems in the fi eld. The changes 

that occurred in recent years pose new require-

ments and create a necessi﬑  of applying new ideas 

for fi nding new adequate solu﬒ ons which allow 

modeling of foreign direct investment in those sec-

tors and industries which will shape the image of 

the na﬒ onal economy in the next decades.  

Key words: foreign direct investment, invest-

ment ac﬒ vi﬑ , economic crisis, foreign entrepre-

neurs, challenges.

JEL: O140.

Correspondence between the Classification 

of Economic Activities in Bulgaria (NACE.BG2008) 

and the International Patent Classification (IPC)

Senior Assist. Prof. Rumyana Georgieva

The paper deals with some prac﬒ cal aspects of 

the correspondence between patent and eco-

nomic classifi ca﬒ ons. A system of correspondence 

between the Classifi ca﬒ on of Economic Ac﬒ vi﬒ es 

in the European Communi﬑  for Bulgaria (NACE.

BG2008) and the Interna﬒ onal Patent Classifi ca-

﬒ on (IPC) developed by the author is proposed. 

The possible applica﬒ on and the advantages of 

using the System of Correspondence in various 

﬑ pes of economic studies and analyses for as-

signing patent indicators to specifi c economic 

sectors and branches are discussed. The prac-

﬒ cal applicabili﬑  of the System of Correspond-

ence has been proven by using it as a tool of 

the analysis of the patent ac﬒ vi﬑  in Bulgaria in 

the period 1994-2007 by economic sectors and 

branches presented in the paper.

Keywords:   patents, inven﬒ ons, Interna﬒ onal 

Patent Classifi ca﬒ on (IPC), Classifi ca﬒ on of Eco-

nomic Ac﬒ vi﬒ es in the European Communi﬑  

(NACE.BG2008), correspondence.

JEL: О31, О34.
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Evolution of D. North’s Theory of Institutional Change

Assist. Prof. Teodor Sedlarski

This ar﬒ cle examines the development of 

D. North's theore﬒ c approach in explaining in-

s﬒ tu﬒ onal change. The phases of the perspec﬒ ve 

theory are reviewed in a chronological order to 

infer the major direc﬒ on in which the Nobel laure-

ate’s theory evolved over the last four decades. 

The linkage to the cogni﬒ ve sciences in his latest 

works is interpreted a possible development path 

for the new ins﬒ tu﬒ onal economics, connec﬒ ng it 

back to the roots of the old American ins﬒ tu﬒ onal-

ism, but u﬒ lizing a modern set of scien﬒ fi c tools.

Key words: Ins﬒ tu﬒ ons, ins﬒ tu﬒ onal change, 

new economic history, new ins﬒ tu﬒ onal eco-

nomics.

JEL: B52, О43.

Network Planning a Method for Optimization 

of Investment Costs

Dragomir Stefanov, Ph.D. Student

Over the last decade in our country, there has 

been a signifi cant growth of investments in 

real assets, as most of them are related to 

the construc﬒ on of buildings and facili﬒ es. At 

the same ﬒ me, observa﬒ ons show that in gen-

eral, not enough a﬐ en﬒ on is paid to the plan-

ning of ac﬒ vi﬒ es, resources and ﬒ me needed 

for their implementa﬒ on. This leads to many 

nega﬒ ve eff ects, both for the investors and for 

the end users of goods and services subject 

to investment projects. This ar﬒ cle describes 

a model for the op﬒ miza﬒ on of investment 

costs in inves﬒ ng in real assets through the 

deployment of non-cri﬒ cal ac﬒ vi﬒ es during a 

certain ﬒ me before the most advance - latest 

possible moment, thereby combining low risk 

of delay in project implementa﬒ on and op﬒ -

miza﬒ on costs. Moreover, the purpose of the 

model is to determine with accuracy the dura-

﬒ on of this ﬒ me advance.

Key words: investment process in real assets, 

op﬒ miza﬒ on, network planning, non-cri﬒ cal ac-

﬒ vi﬒ es.

JEL: D92.

Alternatives in Model Consolidation when 

Establishing a Common Organization System 

for Management Control

Evgeniy Stoyanov, Ph.D.

The development and improvement of manage-

ment control systems are becoming a serious 

challenge for scien﬒ sts and consultants. This 

ar﬒ cle studies the establishment of a united 

organiza﬒ on system for management control 

as a possible way to successful development of 

a strategically orientated modern organiza﬒ on 

based on common ideas and  concepts. The 

content presents: 1. The rela﬒ ons between 

budget, ERP-system and Balanced Scorecard: 

2. Business Model of Priori﬒ es and Balanced 

Scorecard. 

Key words: Balanced Scorecard; Responsibili﬑  

centres; budget frame; ERP-system; Business 

Model of Priori﬒ es; European Founda﬒ on for 

Management of Quali﬑ .

JEL: M10.

Problems of the Sustainability of the Agricultural 

Sector in our Country

Nikolay Pishtalov, Ph.D.

The aim of this publica﬒ on is to present several 

actual problems, interfering with the economical 

dimension of the sustainabili﬑  of the agricultural 

sector in our country for the period 1998 - 2007. 

Throughout the analysis the more essen﬒ al rea-

sons could be discovered, which set the pa﬐ ern 

for them and provide dis﬒ nguishing peculiari﬒ es of 

their ecenomic dimension and are formulated as 

much as the scale of the research could allow, by 

common approaches for their solving.
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Studying the trends in some macroeconomical 

indicators there can be done a comparison of ag-

ricultural development to the na﬒ onal economy 

dynamics. А be﬐ er research is able to give an idea 

of the social dimension sustainabili﬑  impact.

Following some of the basic structural and 

produc﬒ onal indicators will reveal how the re-

sources are used, such as the land, and from 

there to be made a connec﬒ on with the eco-

logical sustainabili﬑ .

Key words: sustainabili﬑ , agriculture, economic 

indicators. 

JEL: Q22, Q00.

Review

Evaluation of the National Concept of Terrorism to 

the Standards of International Law

Senior Assist. Prof. Chavdar Stoyanov, Ph.D.

Specific Cases of Limiting the Right to a Mark

Patritsia Cherkezova, Ph.D.
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