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THE DIGITAL MARKETING ERA

Marketers state the biggest
Drawbacks of Traditional Marketing
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THE DIGITAL MARKETING ERA

o 4 19%

16%-




SOCIAL MEDIA

L | 1 Seven out of every ten Americans (or 69 percent of the population,
KEY STATISTICAL INDICATORS FOR THE WORLD S INTERNET, MOBILE, AND SOCIAL MEDIA USERS tO be exact) use SOCial media tO cOnnect with one another-
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This number is up from 5 percent in 2005 and from around 50 percent in 2011
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SOCIAL MEDIA

What Do People Want Brands to Be on Social Media?
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Active social media users by generation:
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ABOUT UNILEVER & DOVE
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CAMPAIGNS AND SOCIAL MEDIA
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@OVB. Real Beauty Campaign
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EVOLUTION VIDEO




SELF-ESTEEM PROJECT

Your Dove
purchase helps
build self-esteem.

Enter your Dove LWPC and salect

a chanty. We'll donate $1 1o
inspiring self-esteem programs
for girls lke these

Am | fat?

Can teens get cosmetic surgery?
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REAL STRENGTH CAMPAIGN

7% of men can
relate to the way
media illustrates
masculinity

CARE

FOR THE HERO

Man+ care
#RealStrength
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Your Twests

Your confidence is ISPiking.

Positivity

The most
COMmImon emotion in
your Tweets is:

Love
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You don't seem to Tweest
about beauty and body image.

But your words are 78%

positire.




MARKETING IN THE DIGITAL ERA
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with this one old trick. de)f is displaced a feel-bad
! ad with this positive

beautiful message. Send yours.
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CRITICISM
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FIVE- LITTLE-NIGGER - BOYS-GRINNING-IN-A-ROW

WATCH ‘MUOMMY-FLANNIGAN™ SCRUB -JiM CROW:
| FIVE-LITTLE-NIGGER - BOYS-SCREAMING-WITH-DELIGAT
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