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OBJECTIVES

The Digital Marketing Era and Social Media 

Background information about Unilever and Dove

Campaigns using social media

Marketing in the Digital era - example

Criticism that the brand faces

Conclusions



THE DIGITAL MARKETING ERA



THE DIGITAL MARKETING ERA



SOCIAL MEDIA
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ABOUT UNILEVER & DOVE



CAMPAIGNS AND SOCIAL MEDIA

Research showed 
that 2% of the 
women find 
themselves 
beautiful
Real beauty 
campaign
Bald or beautiful?





EVOLUTION VIDEO



SELF-ESTEEM PROJECT



REAL STRENGTH CAMPAIGN

7% of men can 
relate to the way 
media illustrates 
masculinity
Man+ care
#RealStrength



#SPEAKBEAUTIFUL



MARKETING IN THE DIGITAL ERA

Facebook- based 
application

Giving the users the 
power to control 
advertising

Unique social 
movement



CRITICISM 



THANK YOU FOR YOUR ATTENTION!
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